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Meet the

The hotelier who lives
to tell a story.
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Crafting compelling content
that inspires travelers and
drives bookings
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of travelers have been
inspired by social media
ads and posts to extend a
business trip.

Thinking outside of the box.
Creating distinct brand
positioning in a crowded
market

of hoteliers now
see influencer
campaigns as
an effective
demand driver.

-> Inspired by bold ideas, striking

visuals and standout storytelling.

-> Loves charm and originality.

Quirky décor, bold marketing
campaigns, and social buzz are all
part of the magic of your hotel.

-> Every guest interaction is a chance
to spark emotion and engagement.

Capturing travelers
imagination with inspired
discovery to grow direct
bookings
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: 3 of hoteliers say optimizing

website traffic through
SEO and GEO is the most
iImportant lever for driving
demand.

Bold marketing campaigns
that reach the right traveler
for your hotel
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of hoteliers are prioritizing
investment in digital
marketing solutions to
strengthen their online
presence.

Amadeus. It’s how travel works.
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