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Meet the

Loyalty
Builder

The hotelier who turns
one-time guests into
repeat visitors.

What does success look like to you?

Thoughtful and tailored
recommendations that don’t
feel like a sales tactic

47%
of travelers want

-» Discounts
-> Exclusive rates
-> Free nights

to join a loyalty scheme.

Higher guest satisfaction and
review scores

74%

of hoteliers see
engagement
with loyalty
programs

as a key
performance
indicator.

Amadeus Insights

Attentive and relationship-
focused. Every guest interaction is

an opportunity to build lasting trust.

Prioritizes consistent
communication, making each
touchpoint feel personal.

Standing out from the crowd
with loyalty

25%

of hoteliers say
their loyalty
program is what
sets them apart.

Embracing new technologies
and solutions to enhance
loyalty programs

In response,
S 42%
(0
of hoteliers plan to
evolve their loyalty

programs using
data and Al.

Amadeus. It’s how travel works.
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