dMAdDEUS

Travel Dreams
2026

Access the report >

Meet the

The hotelier who turns trends
into signature experiences

B

Creating unique experiential
offers that align with travelers
preferences

Q'ﬂ ? — 32%

of travelers are willing to pay
more than 11% more for local
experiences.

Differentiation and future-
focused offers

35%

of hoteliers say
sustainability
and eco-friendly

practices set
them apart.

®

radeus T nsights

-> Visionary, trend-savvy and results
oriented.

-» Blends style and substance to craft
truly unique experiences.

- Passionate about differentiation.

Accurate targeting of different
audiences and preferences

Nearly a third of Gen Z are
thinking about

solo travel or
adventure tourism

in the next 12 months.

Connecting on the moments
that matter

2 M%

of hotels have created
packages for regional and
cultural events that connect
with popular TV shows.

Amadeus. It’s how travel works.


https://www.amadeus-hospitality.com/travel-dreams/

